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An exceptional program for exceptional properties.

The Premier Properties™ program was created to address the special needs
of our clients in the high-end market. Since its creation, we've developed a
reputation for our unparalleled expertise, expansive network of experienced
agents and pioneering marketing strategies. Our network of luxury home
experts stretches throughout the West, representing a large selection of
homes in the upscale market.

Unique properties require distinctive marketing.

Each “Cindy Russell Team” associate has access to the Premier program’s
proven strategies to marketing your home across the country, including
special advertising opportunities, special publications, distinctive signage, the
www.BCHomeHunters.com Web site and its special Premier section, direct
marketing with a classic look and feel, and networking with agents
specializing in high-end clientele. These are only a few of the tools your
associate can use to draw the attention of qualified buyers looking for luxury
properties.

Technology is an important component to the multifaceted Premier
program.

Our Web site meets the needs of both buyers and sellers of high-end
properties. Some of the most notable components of the Premier program
are tools provided by our incomparable Web site, www.BCHomeHunters.com.
Through our site, an enhanced presence can be crated to highlight the
distinctive and inviting features of a Premier property including a Photo
Gallery, Property Point mapping, community profiles, detailed property
information, a favorites’ list, easy-agent contact, and more tools that help
create a marketing perspective second only to an in-person tour.

Expertise to match your sophisticated lifestyle.

Cindy Russell Team associates understand the cultured preferences of
homebuyers in the upscale market. Our associates are able to provide
extraordinary expertise to clients interested in buying homes in some of our
most refined neighborhoods. Your Cindy Russell Team associate recognizes
your special desires and use their resources and connections to your
advantage.

Review our Privacy Statement.
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Move or Remodel

I I ow to make the best choice

There are a number of things that can trigger the
decision to remodel or move to a new home. Perhaps you
have outgrown your current space, you might be tired of
struggling with ancient plumbing and wiring, or maybe your
home just feels out of date. The question is: Should you stay
or should you go? Choosing whether to remodel or move
involves looking at a number of factors. Here are some things
to consider when making your decision.

Five reasons to move

1. Your current location just isn't working.

Unruly neighbors, a miserable commute, a less-than-desirable
school district—these are factors you can’t change. If your
current location is detracting from your overall quality of life,
it’s time to consider moving. If you're just ready for a change
that’s a good reason, too. Some people simply are tired of
their old homes and want to move on.

2. Your home is already one of the nicest in the
neighborhood.

Regardless of the improvements you might make, location
largely limits the amount of money you can get for your home
when you sell. A general rule of thumb for remodeling is to
make sure that you don’t over-improve your home for the
neighborhood. If your property is already the most valuable
house on the block, additional upgrades usually won't pay off
in return on investment at selling time.

3. There's a good chance you’ll move soon anyway.

If your likelihood of moving in the next two years is high,
remodeling probably isn’t your best choice. There’s no reason
to go through the hassle and expense of remodeling and not
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Five reasons to remodel

1. You love your neighborhood.
You can walk to the park, you have
lots of close friends nearby, and the
guy at the espresso stand knows
you by name. There are features of
a neighborhood—whether it’s tree-
lined streets or annual community
celebrations—that you just can’t
re-create somewhere else. If you
love where you live, that’s a good
reason to stay.

2. You like your current home’s
floor plan.

The general layout of your home
either works for you or it doesn‘t. If
you enjoy the configuration and
overall feeling of your current
home, there’s a good chance it can
be turned into a dream house. The
combination of special features you
really value, such as morning sun
or a special view, may be hard to

replicate in a new home.






